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Start with Why Zoommary 

 
 

 

What You’ll Gain from This Book 
 

I first read this book because it was highly recommended by many entrepreneurs 

that I admire.  It lived up to its reputation.  The book compares the performance of 

highly successful individuals and organizations as against those who are not, by 

contrasting WHAT they do, HOW they do, and WHY they do what they are doing.   

The book will help you to achieve your goals, by helping you to attain focus and 

clarity on what you should and should not do, by discovering or revisiting your 

WHYs.  Your WHYs will parallel the 20% of the Pareto Principle that you should 

focus and work on.  Despite its focus on the WHYs, the book will also teach you the 

concrete and actionable HOWs of achieving your goals through the interesting 

profiles of Jobs, Shackleton, King, Jr., the Wright brothers, Ron Bruden, Lori 
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Robinson, Ben Comen, among others.  Most importantly, this book will teach you 

that the average people seek to beat the competition, but exceptionally successful 

people seek to beat themselves through constant improvement—the former leads 

to the snare of the rat-race, while the latter will transcend it by seeing life as a 

dance, a symphony, or a play where everybody contributes when we step out of 

the narrow confines of our ego and vanity, into a life of service and excellence 

exemplified by the successful individuals featured in this book. 

 

 

Nugget 
 

“Now think about how we do business. We're always competing against someone 

else. We're always trying to be better than someone else. Better quality. More 

features. Better service. We're always comparing ourselves to others. And no one 

wants to help us. What if we showed up to work every day simply to be better than 

ourselves?  What if the goal was to do better work this week than we did the week 

before?  To make this month better than last month?  For no other reason than 
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because we want to leave the organization in a better state than we found it?  All 

organizations start with WHY, but only the great ones keep their WHY clear year 

after year. Those who forget WHY they were founded show up to the race every 

day to outdo someone else instead of to outdo themselves. The pursuit, for those 

who lose sight of WHY they are running the race, is for the medal or to beat 

someone else.” 

                       -Simon Sinek 

 

 

Summary of Summary 
 

INTRODUCTION: WHY START WITH WHY?  

• We should make a distinction between people who are leaders and those 

who lead. 

• This is illustrated by the success stories of Apple, Martin Luther King, Jr., and 

the Wright brothers.   
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I. A WORLD THAT DOESN’T START WITH WHY 

• From the beginning, the Japanese designed and engineered their car door 

properly and meticulously so that it would fit perfectly.  

• Doing away with the rubber hammer is a metaphor for living our life by 

design rather than by default.   

• Motorola’s RAZR mobile phone illustrates the distinction between novelty 

and innovation. 

• Unlike novelty, innovation changes the course of industries and societies.  

  

II. AN ALTERNATIVE PERSPECTIVE 

• The Golden Circle is composed of three circles that correspond to the 

structure of our brain and it determines how we communicate.   

• Apple is crystal clear on the WHY of its marketing message.   

• Southwest is one of the most successful American airlines because it has a 

clear WHY—it is cheap, fun and simple.  

• It is a false assumption that differentiation happens in HOW and WHAT you 

do.  

 

III. LEADERS NEED A FOLLOWING  

• Ernest Shackleton knew how to hire the right crew for The Endurance.  

• The story of two stonemasons.  

• Captain and later, General Lori Robinson is one of the most respected 

women who served in the US Air Force as a weapons controller.   

 

 IV. HOW TO RALLY THOSE WHO BELIEVE 

• Ron Bruder is the founder of Brookhill, a brownfield redevelopment 

company.   

• He also established the Education for Employment Foundation after the 911 

attacks. 

  

V. THE BIGGEST CHALLENGE IS SUCCESS 

• Sam Walton’s WHY sets him apart from other retailers.   

• After his death, Wal-Mart had an identity crisis, their WHY—to serve their 

customers, employees, and communities became fuzzy. 
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VI. DISCOVER WHY 

• The WHY Comes from Looking Back: the Battle of Agincourt  

• Ben Comen has cerebral palsy and his runs give us a valuable lesson on 

human behavior 

• When we compete only with ourselves, life is no longer a rat race but a 

dance, a symphony, and a play. 
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Summary  
 

INTRODUCTION: WHY START WITH WHY?  

 

           
 

 Simon Sinek begins by making a distinction between people who are 

leaders and those who lead.  According to him, leaders are those who hold a 

position of power or influence, while those who lead, are individuals or 

organizations that we follow not because we have to, but because we want 

to.  We also follow the latter because they lead not for themselves, but for 

us, and they have the ability to inspire us, give us a sense of purpose, and 

make followers of us who will accept paying a premium and endure 

inconveniences and personal sufferings in order to support and follow their 

vision, product, or career. 

 

 This is illustrated by the success stories of Apple, Martin Luther King, Jr., 
and the Wright brothers.  Sinek emphasizes that “With only 6 percent 
market share in the United States and about 3 percent worldwide, Apple is 
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not a leading manufacturer of home computers. Yet the company leads the 
computer industry and is now a leader in other industries as well. Martin 
Luther King's experiences were not unique, yet he inspired a nation to 
change. The Wright brothers were not the strongest contenders in the race 
to take the first manned, powered flight, but they led us into a new era of 
aviation and, in doing so, completely changed the world we live in. Their 
goals were not different than anyone else's, and their systems and processes  
 

           
 

were easily replicated. Yet the Wright brothers, Apple and Martin Luther 
King stand out among their peers. They stand apart from the norm and their 
impact is not easily copied. They are members of a very select group of 
leaders who do something very, very special. They inspire us.” 
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I. A WORLD THAT DOESN’T START WITH 

WHY 

 

Assume You Know  

 

 We often act on false assumptions because we made them based on 
what we know, which are premised on inaccurate, incomplete, 
misleading, and downright false information.  More information does 
not necessarily lead to better conclusions because there may be other 
factors that explain a phenomenon which are outside the ken of our 
analytical and logical left-brain thinking.  What we know about why 
leaders or organizations succeed may not be really based on facts but 
only based on our assumptions. 
 

 This is illustrated by how a Japanese car manufacturer makes their 
car doors; it was done exactly as by American manufacturers on their 
assembly lines, except that there is one crucial task missing, there  

 

 
 

were no workers who use rubber mallets to tap the door into place so 
that it would fit perfectly.  From the beginning, the Japanese designed 
and engineered their car door properly and meticulously so that it 
would fit perfectly, whereas their American counterparts manipulated 
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the solution at the later stage of production leading to inefficiency, 
and structurally unsound or inferior doors. 
 

 Doing away with the rubber hammer is a metaphor for living our life 
by design rather than by default.  Sinek emphasizes that “Every 
instruction we give, every course of action we set, every result we 
desire, starts with the same thing: a decision. There are those who 
decide to manipulate the door to fit to achieve the desired result and 
there are those who start from somewhere very different. Though 
both courses of action may yield similar short- term results, it is what 
we can't see that makes long-term success more predictable for only 
one. The one that understood why the doors need to fit by design and 
not by default.” 

 

Novelty/Innovation 

 

 

 Motorola’s RAZR mobile phone illustrates the distinction between 
novelty and innovation.  Its press release in 2004 stated that "The 



EMPOWERING BOOKS                                                                                      bajamasgroup.com 

Romel Baja                                                                    Empowering ideas, empowering people. 
 

Page | 

11 

combination of metals, such as aircraft-grade aluminum, with new 
advances, such as an internal antenna and a chemically-etched 
keypad, led to the formation of a device that measures just 13.9mm 
thin." And it worked. Millions of people rushed to get one. Celebrities 
flashed their RAZRs on the red carpet. Even a prime minister or two 
was seen talking on one.”  Sinek divulged that the RAZR was a success 
but four years later, Motorola declined.  Its CEO, Zander, “was forced 
out. The stock traded at 50 percent of its average value since the 
launch of the RAZR, and Motorola's competitors had easily surpassed 
the RAZR's features and functionalities with equally innovative new 
phones.  Motorola was once again rendered just another mobile 
phone manufacturer fighting for its piece of the pie. Like so many 
before it, the company confused innovation with novelty.” 
 

 
 

 Unlike novelty, innovation changes the course of industries and 
societies.  Novelty can improve the sales and the bottomline, but its 
impact is fleeting, unlike the revolutionary ideas like light bulb, 
microwave, and iTunes.  Novelty will not imbue a product with 
personality that will distinguish it in the market, nor would it prevent 
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the commoditization of the product leading to price wars, lack of 
product identity, meager mass appeal, and the subsequent decline of 
the product. 
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II. AN ALTERNATIVE PERSPECTIVE 

 

The Golden Circle  

 

 The Golden Circle was inspired by the Golden Ratio that fascinated 
scientists and artists for ages.  The Golden Circle is composed of three 
circles that correspond to the structure of our brain and it determines 
how people and businesses communicate.  From the outside going in, 
they are structured in this manner: 

 What.  It corresponds to the neocortex; this is the product or 
service that the organization makes.  

 HOW.  It parallels the limbic region; this is how the business 
seeks to distinguish itself through unique selling proposition, 
innovation, or pricing strategy. 

 WHY.  This corresponds to the amygdala; it pertains to the 
vision, cause, or mission of the organization—it is the most 
important information and form of communication, but it is also 
the hardest one to articulate. 
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 Apple is crystal clear on the WHY of its marketing message.  If they 
were like everyone else, a marketing message from Apple would 
probably sound like this:  “We make great computers.  They're 
beautifully designed, simple to use and user-friendly.  Wanna buy 
one?”  This is not an interesting piece of copywriting and will not make 
a compelling sales pitch.  Apple being Apple, actually communicates 
like this:  “Everything we do, we believe in challenging the status quo. 
We believe in thinking differently. The way we challenge the status 
quo is by making our products beautifully designed, simple to use and 
user-friendly. And we happen to make great computers. Want to buy 
one?”  Apple did not merely change the order of their pitch but 
started with a WHY.  People do not buy WHAT we do, nor HOW, but 
WHY we do it. 

 

 

Manipulation and Inspiration are Similar, but Not the Same 

 

 

 Southwest is one of the most successful American airlines because it 
has a clear WHY—it is cheap, fun and  simple.  When it was founded, 
only 15% of the American population travels.  When asked who their 
competition was, Southwest would reply that it was the buses and the 
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trains—it was not competing for the 15% market but the other 85% 
who don’t travel.  This was back on the days when people wore ties on 
planes, and Southwest was a runaway success on its mission to make 
air travel an ordinary affair by making it affordable to everyone. 

                        

 United Airlines and Delta Airlines copied the business model of 
Southwest and launched their own low-cost versions.  People know 
WHAT these airlines do, but people have no idea WHY they do it—
these alternatives eventually failed. 
 

 Sinek puts forward the explanation that “It is a false assumption that 
differentiation happens in HOW and WHAT you do. Simply offering a 
high-quality product with more features or better service or a better 
price does not create difference.  Doing so guarantees no success. 
Differentiation happens in WHY and HOW you do it. Southwest isn't 
the best airline in the world.  Nor are they always the cheapest. They 
have fewer routes than many of their competition, and don't even fly 
outside the continental United States. WHAT they do is not always 
significantly better. But WHY they do it is crystal clear and everything 
they do proves it. There are many ways to motivate people to do 
things, but loyalty comes from the ability to inspire people.”  
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III. LEADERS NEED A FOLLOWING 

 

                                  
 

Finding the People Who Believe What You Believe 

 

 The story of The Endurance was remarkable, not because of its 
success but because of its failure.  Ernest Shackleton aspired to 
reach the South Pole via the southernmost tip of South America.  
He failed because the ice floes bottled up his ship, The 
Endurance, and they were stranded for ten harrowing months.  
The Endurance was crushed by the pressure from the ice floes 
and eventually sank.  Shackleton, with five of his men, traveled 
800 miles to seek help and went back to retrieve the rest of his 
crew men.  What was remarkable about this feat was that  
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despite their desperate situation, no one among his men 
mutinied, died, or resorted to cannibalism.  What accounts for 
this feat? 
 

 
 

 Ernest Shackleton knew how to hire the right crew for The 
Endurance, and his newspaper ads did not say WHAT he was 
looking for, but WHY.  It was not phrased in this manner: "Men 
needed for expedition. Minimum five years' experience.  Must 
know how to hoist mainsail. Come work for a fantastic captain."  
What he was looking for were not men looking for a job, but 
those who were willing to dare, and those who were out to 
make an impact in the world.  His actual ad was phrased in this 
wise: "Men wanted for Hazardous journey. Small wages, bitter 
cold, long months of complete darkness, constant danger, safe 
return doubtful. Honour and recognition in case of success." 
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Give 'Em a Cathedral 

 

 Sinek narrates the story of two stonemasons. “You walk up to 

the first stonemason and ask, "Do you like your job?" He looks 

up at you and replies, "I've been building this wall for as long as I 

can remember.  The work is monotonous. I work in the 

scorching hot sun all day.  The stones are heavy and lifting them 

day after day can be backbreaking. I'm not even sure if this 

project will be completed in my lifetime. But it's a job. It pays 

the bills." You thank him for his time and walk on. About thirty  

 

 
 

feet away, you  walk up to a second stonemason.  You ask him 

the same question, "Do you like your job?" He looks up and 

replies, "I love my job. I'm building a cathedral. Sure, I've been 

working on this wall for as long as I can remember, and yes, the 

work is sometimes monotonous. I work in the scorching hot sun 

all day. The stones are heavy and lifting them day after day can 

be backbreaking. I'm not even sure if this project will be  

completed in my lifetime. But I'm building a cathedral." 
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 Our work may be the same, but our sense of purpose sets us 

apart.  We may do the same task that the others are also doing, 

but when we are animated by a higher sense of purpose and a  

cause bigger than ourselves, we have this serene feeling that 

what we are doing is in harmony with the universe, and part of 

its cosmic dance, and the muses will bless our labor of love with 

inspiration that we cannot otherwise attain when we subsume 

the drudgery of uninspired work with sheer willpower because 

we only work for the salary or the bottomline.  Like the second 

stonemason, we will probably work longer hours, or decline a 

higher paying job when we are doing a labor of love. 

 

                                    
 

Real Trust Comes from the Things You Can't See 

 

 A deadly game.  “Captain Robinson could tell from the calm of 
Jumper's voice over the radio that he was unaware of the threat 
coming at him. On a cloudless day, 20,000 feet over the desert, 
the alarm screeched in Rambo 2's $25 million, state-of-the-art 
fighter jet. He looked up from his radar screen and saw the 
enemy engaging him. "BREAK RIGHT! BREAK RIGHT!" he 
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screamed into his radio. On October 9, 1988, Brigadier General 
John R Jumper was killed.  Captain Robinson waited. There was 
an eerie calm. Before too long, Jumper stormed into the 
debriefing room at Nellis Air Force Base. "You got me killed!" he 
barked at Captain Robinson. Situated in the Nevada desert, 
Nellis is home to the Air Force Fighter Weapons School, and on 
that day, General John Jumper took a direct hit from a 
simulated missile from another U.S. Air Force jet playing the 
part of an enemy combatant.”  Gen. Jumper made an error that 
day because he failed to heed his teammates who were looking 
after him, a team of people and logistics he couldn’t see. 
 

 
 

 Captain and later, General Lori Robinson is one of the most 
respected women who served in the US Air Force as a weapons 
controller.  While air traffic controllers keep the planes apart for 
safety,   it was her job to keep them together to effectively 
coordinate their use of weapons and interception of enemy 
aircraft.  She was the best because of her strong sense of WHY. 

 

 Sinek affirms that her WHY was to “clear a path for others so 
that they can push themselves and the organization further.  
"The time to think of yourself is done, it is not about you, it is 
about the lieutenants behind you," she'd remind her students 
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when she was an instructor at the Fighter Weapons School.  "If 
enough of us do this," she goes on, referring to WHY she does 
what she does, "then we leave this military and this country in 
better shape than we found it. And isn't that the point?" And it 
is that sense of purpose, a clear idea of WHY she comes to work, 
that has been the cornerstone of General Robinson's success. 
And that, incidentally, has been remarkable.  Working hard to 
clear a path for others so that they can confidently go on to do 
bigger and better things has in turn inspired others to clear a 
path for General Robinson to do exactly the same thing.” 
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IV. HOW TO RALLY THOSE WHO BELIEVE 

Start with WHY, but Know HOW  

Repeating Greatness 

 

 
 

 “Like most of us, the career path Bruder has followed is 
incidental.  But WHY he does things has never changed. 
Everything Bruder has ever done starts with his WHY, his 
unyielding belief that if you can simply show someone that an 
alternative route is possible, it can open the possibility that such 
a route can be followed. Though the work he is doing today is 
world-altering, Bruder hasn't always been in the world peace 
business. Like many inspiring leaders, he has changed the 
course of an industry. But Ron Bruder is no one-hit wonder. He 
has been able to repeat his success and change the course of 
multiple industries, multiple times.” 

 

 Ron Bruder is the founder of Brookhill, a brownfield 
redevelopment company.  Brownfields are idle lands 
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contaminated by gas, coal, or oil operations.  No developers see 
their potential because they see the costly cleanup costs and 
prohibitive insurance premiums required to develop them.  
Bruder sees differently because he does not focus on the cost 
but the rehabilitation of contaminated lands, which is his WHY.  
He was able to partner with one of the largest environmental 
engineering firms in the world, and persuade the insurance 
firms to offer affordable rates to support his venture of 
rehabilitating these lands.  With these preparations in place, he 
was able to turn his vision into reality.  

 

 
 

 He established the Education for Employment Foundation 
after the 911 attacks.  It dawned on him that American children 
woke up daily with a high sense of optimism not shared by 
children in the Middle East.  According to Sinek, “Bruder realized 
the problems we face with terrorism in the West have less to do 
with what young boys and girls in the Middle East think about 
America and more to do with what they think about themselves 
and their own vision of the future. Through the EFE Foundation, 
Bruder is setting up programs across the Middle East to teach 
young adults the hard and soft skills that will help them feel like 
they have opportunity in life. To feel like they can be in control 
of their own destinies.  Bruder is using the EFE Foundation to 
share his WHY on a global scale—to teach people that there is 
always an alternative to the path they think they are on.” 
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V. THE BIGGEST CHALLENGE IS SUCCESS 

 

When WHY Goes Fuzzy 

 

 Sam Walton was one of the most successful American 
entrepreneurs.  “By the time Sam Walton died, he had taken Wal-
Mart from a; single store in Bentonville, Arkansas, and turned it into a 
retail colossus with $44 billion in annual sales with 40 million people 
shopping in the stores per week. But it takes more than a competitive 
nature, a strong work ethic and a sense of optimism to build a 
company big enough to equal the twenty-third-largest economy in the 
world.” 

 

 
 

 This was because his WHY sets him apart from other retailers.  Sinek 
observes that “Wal-Mart was not the only retail establishment capable 
of offering low prices. Price, as we've already established, is a highly 
effective manipulation. But it alone does not inspire people to root for 
you and give you the undying loyalty needed to create a tipping point 
to grow to massive proportions. Being cheap does not inspire 
employees to give their blood, sweat and tears. Wal-Mart did not have 
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a lock on cheap prices and cheap prices are not what made it so 
beloved and ultimately so successful. For Sam Walton, there was 
something else, a deeper purpose, cause or belief that drove him. 
More than anything else, Walton believed in people. He believed that 
if he looked after people, people would look after him. The more Wal-
Mart could give to employees, customers and the community, the 
more that employees, customers and the community would give back 
to Wal-Mart." 

 

 After his death, Wal-Mart had an identity crisis, their WHY—to serve 
their customers, employees, and communities became fuzzy because 
it was not clearly handed down to the next generation of Waltons, and 
was taken over by their HOW—to lower their costs.  This 
preoccupation with the bottomline plagued Wal-Mart with scandals  
and litigations on how they shabbily treat their employees with 
regards to wages, which greatly tarnished its image of being a service 
and community oriented family enterprise into a run of the mill 
discount store and what is worse, a perception that it is a sweatshop.  
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VI. DISCOVER WHY 

 

The Origins of a WHY  

 

                      
 

The WHY Comes from Looking Back 

 

 The prospects looked grim for the English army when they 
faced the French at the Battle of Agincourt: they were 
outnumbered three to one (some historians claim it was six to 
one), fatigued from marching 250 miles, and were wearing 
lighter and inferior armor compared to the French’s.  The 
English however, had one ordinary weapon that the French 
don’t have, which turned the tide of battle—the English long 
bow.  It had tremendous range during its time, and enabled the 
English to negate the advantages of the French by fighting them 
at a distance. 
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 What does the battle of Agincourt have to do with your WHY?  
Sinek answers that “Before it can gain any power or achieve any 
impact, an arrow must be pulled backward, 180 degrees away 
from the target. And that's also where a WHY derives its power. 
The WHY does not come from looking ahead at what you want 
to achieve and figuring out an appropriate strategy to get there. 
It is not born out of any market research. It does not come from 
extensive interviews with customers or even employees. It 
comes from looking in the completely opposite direction from 
where you are now. Finding WHY is a process of discovery, not 
invention.” 

 

 

The New Competition 

 

If You Follow Your WHY, Then Others Will Follow You 

 

 Ben Comen is an exceptional runner.  In one of his races, 
“When Ben eventually crosses the finish line, he is in pain and 
he is exhausted. It took every ounce of strength he had to make 
it. His body is bruised and bloodied. He is covered in mud. Ben 
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inspires us, indeed. But this is not a story of "when the going 
gets tough, the tough get going." This is not a story of "when 
you fall down, pick yourself up." Those are great lessons to 
learn, without a doubt, but we don't need Ben Comen to teach 
us those lessons. There are dozens of others we can look to for 
that, like an Olympic athlete, for example, who suffered an 
injury just months before the games only to come back to win a 
medal.”  
 

 
 

 Ben has cerebral palsy and his runs give us a valuable lesson on 
human behavior.  He is a unique runner because when he 
would fall, somebody else would pick him up.  When others had 
finished their race, they would go back and run after him.  Much 
of the anxiety and stress of our modern society arose from the 
individualistic and competitive nature of the rat-race.  Ben 
teaches us that when we transcend the narrow confines of our 
ego, life becomes so much more beautiful, meaningful, and easy 
when we no longer see the need to compete against others.   
 

 When like Ben, we only compete with ourselves to become a 
better version of our self, life will pick us up after we fall, others 
will cover our back when we fail to reach our goals.  When we 
compete with others, life unnecessarily becomes a race to keep 
up with the Joneses.  When we compete only with ourselves, 
life becomes a dance, a symphony, and a play—beauty, 
harmony, and happiness come from the contribution of 
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everybody—there would still be a duty to give our best, but it 
would no longer be forced by our vanity and selfishness, but 
fueled by service and brotherhood. 

 

To Recap 
 

INTRODUCTION: WHY START WITH WHY?  

• We should make a distinction between people who are leaders and those 

who lead. 

• This is illustrated by the success stories of Apple, Martin Luther King, Jr., and 

the Wright brothers.   

I. A WORLD THAT DOESN’T START WITH WHY 

• From the beginning, the Japanese designed and engineered their car door 

properly and meticulously so that it would fit perfectly.  

• Doing away with the rubber hammer is a metaphor for living our life by 

design rather than by default.   

• Motorola’s RAZR mobile phone illustrates the distinction between novelty 

and innovation. 

• Unlike novelty, innovation changes the course of industries and societies.   

II. AN ALTERNATIVE PERSPECTIVE 

• The Golden Circle is composed of three circles that correspond to the 

structure of our brain and it determines how we communicate.   

• Apple is crystal clear on the WHY of its marketing message.   

• Southwest is one of the most successful American airlines because it has a 

clear WHY—it is cheap, fun and simple.  

• It is a false assumption that differentiation happens in HOW and WHAT you 

do.  

III. LEADERS NEED A FOLLOWING  

• Ernest Shackleton knew how to hire the right crew for The Endurance.  

• The story of two stonemasons.  

• Captain and later, General Lori Robinson is one of the most respected 

women who served in the US Air Force as a weapons controller.   

 IV. HOW TO RALLY THOSE WHO BELIEVE 
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• Ron Bruder is the founder of Brookhill, a brownfield redevelopment 

company.   

• He also established the Education for Employment Foundation after the 911 

attacks.  

V. THE BIGGEST CHALLENGE IS SUCCESS 

• Sam Walton’s WHY sets him apart from other retailers.   

• After his death, Wal-Mart had an identity crisis, their WHY—to serve their 

customers, employees, and communities became fuzzy. 

VI. DISCOVER WHY 

• The WHY Comes from Looking Back: the Battle of Agincourt  

• Ben Comen has cerebral palsy and his runs give us a valuable lesson on 

human behavior 

• When we compete only with ourselves, life is no longer a rat race but a 

dance, a symphony, and a play. 
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SOS!  Save Our Site 
 

This will be a free site for life.  If you like what I’m doing, you can support this site 
and increase the number of my free titles by subscribing to the presale of my 
mindset and success course.  I will use the proceeds from the presale of this 
course to bankroll the writing of more free summaries for this site, which is my 
main priority right now.  My course is entitled Musashi and Mayweather Mindset, 
with a catchy and rather pompous and pretentious subtitle, “How to Win at Life 
by Using the Best Ideas from the World’s Best Thinkers,” or 3M Program for 
short.  As the title suggests, there are exceptional individuals who have proved 
that one can actually dominate a field without defeat, or that for most of us, 
using the right mindset, tools, attitudes, or systems can significantly increase our 
chances for success. This is the course that I wrote for myself—the tools and 
ideas that I have collated from a lifetime of learning, the ones that I use and 
which had helped me to improve my performance and achieve my goals, the 
wisdom of hundreds of books that have made the biggest impact in my life—all 
compressed in a single program.  
 
Imagine being taught by philosophers like Seneca, Jean-Paul Sartre, Socrates, Ken 
Wilber, Aristotle, Marcus Aurelius, Ayn Rand, Kant, Hegel, among others.  Imagine 
being taught by foremost strategists like Musashi, Josh Waitzkin, Sun Tzu, 
Clausewitz, John Boyd, Saul Alinsky, et al.  Imagine the financial and success 
strategies given by MJ DeMarco, Warren Buffett, Tim Ferriss, Tai Lopez, Elon 
Musk, Thomas J. Stanley, Charlie Munger, Jeff Bezos, Robert Kiyosaki, Jack 
Canfield, Napoleon Hill, Ray Dalio, Tony Robbins, Peter Thiele, etc.  Imagine 
learning more about yourself and the important people around you from the 
pillars of psychology like Jung, Csikszentmihalyi, Gladwell, Maslow, Freud, 
Cialdini, Gardner, Erickson, Perls, Richard Bandler, John Grinder, and others.  To 
round out your learning, why not the teachings of the masters of spiritual life like 
Thomas a Kempis, Paramahansa Yogananda, Echart Tolle,  Lao Tzu, St. Ignatius 
Loyola, the Buddha, St. Teresa of Avila, Meister Eckhart, Ram Dass, Thich Nhat 
Hanh, St. Francis de Sales, the Baal Shem Tov, Sadhguru, among others?  
 
This is my magnum opus, which was commenced and made possible through the 
assistance of my generous friends: Donald Trump demanded, I mean politely 
insisted, that he will write the foreword.  Reluctantly, I gave in when he made 
repeated assurances that it will be low key and politically correct.  J.K. Rowling 
and Stephen King had a protracted, and rather nasty argument as to who will do 
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the honor of proofreading.  The impasse was broken only when I offered the 
solomonic solution that J.K. will do the proofreading and Steph will do the final 
editing, based on the seniority rule.  The program will sport a hip and grungy 
cover design conceptualized by Herzog and de Meuron, and executed by Bang 
and Olufsen.  The venerable Dalai Lama, Sadhguru, the Grand Imam of Al Azhar 
Mosque, and the Pope, will set aside tradition and protocol, to join hands and 
give their imprimatur, benediction, and a bit of exorcism too, to this superhuman 
feat of seminal design, elegant prose, and cutting-edge digital engineering.   
 
Your precious copy will be securely delivered using the most impregnable 
encryption and blockchain technologies, and will come with a certificate of 
authenticity signed by Steve Wozniak, Larry Page, and Nicki Minaj.  Should you 
feel that you’re not fully satisfied with this program for any reason whatsoever, 
don’t worry, it will come with a 100% money-back guarantee, which I will honor, 
no questions asked… after you have filed a case in a Philippine court (for home 
court advantage), and the case will be finally decided by our Supreme Court after 
say, twenty years?  Kidding aside, I’m offering unconditional money-back 
guarantee to this program if it can’t help you achieve your goals the way it had 
helped me to achieve mine.   
 
Pledge your support by ordering a copy on my site’s shopping cart (at the upper-
right part of my pages). 
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If you hate this crappy site, blame Scott Fox, Ruth Soukop, Ramit Sethi, Pat Flynn, 
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school, non-techie dork like me to try blogging and online business, and for 
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